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Summary

	· Founder & Principal Coach of All About Presentations, a communications consulting firm
· 6 years of sales and marketing experience spanning across real estate, FMCG and commodities
· PDGM (MBA) from Indian Institute of Management, Ahmedabad (Batch of 2006)
· Actively pursue creative work


Professional Experience

	Assistant General Manager - Marketing, Aliens Group, Hyderabad
	Sep 2008 – Feb2008

	Job Description
	· Head of the marketing department, solely responsible for the marketing strategy of the group
· Leading a team of 14 managers and executives

	· Marketing strategy
· Differentiated the flagship project by defining its USP and devising the communication strategy around it

· Identified the need for a creative agency and appointed Grey Singapore as creative partners

· Briefed Grey Singapore and completely revamped the communication strategy for the group
· Empowered the sales team with a visual communication, reinforcing the defined USP
· Re-aligning the media mix with changing market conditions
· Communications
· Conducted the first ever press conference to bring the group in limelight

· Conceptualized new print creatives to successfully respond to adverse market conditions

· Successfully ran three Internal Branding campaigns; Panchatantra, GQ and KRKB

· Leadership
· Motivated and brought together a large team who were new in the organization

· Led the lead bank (a team of 14), as an additional responsibility since November ‘08

	Area Sales Manager, Marico Ltd. Hyderabad
	June 2006 – Aug 2008

	Job Description
	· Responsible for delivering revenue targets and developing sales & distribution infrastructure for the Hyderabad 2 depot comprising Telangana and Rayalseema districts of Andhra Pradesh (monthly business Rs. 4 crores)

· Leading a team of 7 (3 Urban and 2 Rural Territory Executives & 2 Independent Sales Representatives)

	· Sales & Distribution

· Expanded the total reach of  Marico Ltd. from 286 towns to 740 towns in a period of six months

· Delivered outstanding performance on Parachute and Saffola franchise. Parachute grew YoY by 28% (highest growth rate among all ASMs). Saffola franchise grew by 34% (3rd highest among all ASMs)

· Depot exceeded its growth target by growing 16% YoY

· Leadership

· Won the regional 1st prize for outstanding performance in Parachute Advansed contest, Jun - Aug 2007

· Won the national 3rd prize in the Parachute Advansed Aftershower franchise contest, Jun 2007

· Won the national 3rd place in the highly competitive Edible Oils Trophy, Aug - Nov 2007

· Marketing

· Conceptualized and executed a sampling exercise for Parachute Advansed Aftershower Hair Cream sachets during the premier of the movie ‘Shankerdada Zindabad’ which was later replicated in other areas

· Planned and executed a permanent branding idea to gain high visibility in major wholesale markets


	Manager, M/S Singh & Sons, Kolkata
	July 2001 – May 2004

	M/S Singh & Sons is engaged in the marketing of iron and steel sheets (cold rolled & hot rolled)

	Job Description
	· Solely responsible for managing sales worth Rs. 1.3 crores per annum

· Leading a team of 3 and managing key accounts

	· Achievements

· Increased turnover from Rs. 0.85 crores in 2002 to Rs. 1.28 crores in 2004 (47% growth)

· Successfully diversified into the retailing of hot rolled sheets in the year 2003-04 which boosted the revenue by 6% 

· Increased revenues from key accounts from Rs. 0.60 crores in 2002 to Rs. 0.95 crores in 2004 (60% growth)


Key Interests and Activities

· Conducted a workshop – ‘Making a Powerful Point’ on making effective presentations on MS PowerPoint, organized by NICHE, the marketing club of IIM A which was attended by over 100 students

· Pioneered the Birthday PPT revolution in IIM A

· Presentations evangelist. I blog on presentations.
Summer internship

	Summer Intern, Hindustan Lever Ltd., Mumbai
	            April 2005 – May 2005

	· Designed the marketing mix for New Products

· Brainstormed with the research and development team and shortlisted the new products to be launched

· Conducted focus group discussions (FGDs) in Mumbai and Chennai and recommended the marketing mix

· Direct Marketing campaign – ‘Summer Moksha’ for Ayush Therapy Centers

· Devised the various modes to be adopted to reach potential consumers

· Finalized the creatives for the campaign after briefing the advertising agency


Education
	Post Graduate Diploma in Management (PGDM)
	2006
	Indian Institute of Management, Ahmedabad
	3.03/4.33

	Bachelor of Commerce (Honours)
	2001
	St. Xavier’s College, Kolkata
	70.3%

	Class XII
	1998
	St. Lawrence High School, Kolkata
	80.4%

	Class X
	1996
	S.D.Nopany Vidyalaya, Kolkata
	84.4%


Academic Achievements
· Secured the 20th rank in Calcutta University in B.Com examination

· Secured the 1st rank in school in the commerce section in class XII examination

· Awarded scholarships by the Government of India under the National Scholarship Scheme for outstanding academic performance in class X, class XII and university examination
Positions of Responsibility

· Coordinator - Fine Arts for IIM A’s Chaos 2006, operationally the biggest cultural festival across all educational institutes in India. Responsible for conceptualizing and managing fine arts activities during the fair

· Head - StarGazers, the astronomy club at IIM Ahmedabad. Responsible for conducting sky observation programmes and increasing awareness about astronomy on campus

· Member, Core Committee, Faculty Student Interaction Cell at IIM Ahmedabad. Responsible for increasing student - faculty interaction







